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Synthesis 

 

Morocco improved in the course of the millenniums because of a rich and diversified cultural heritage 
fostered by a creativity which fertility was irrigated constantly by the confluence of various Berber, 
Arab-Andalusian, Muslim, Hebraic, African and euro-Mediterranean sensibilities. Beyond the standard 
framework which determines the perimeter of the creative economy, the role of the latter is 
unanimously recognized in terms of sustainable growth, employment, social and territorial inclusion, 
properties exchange, services, values and heritage conservation. As an example, the European cultural 
and creative industries represent, in 2012, 4, 2 % of the GDP and hire 3, 3 % of the working 
population of the European Union. At a more global level, the world creative goods exports and 
services registered 537, 2 billion US dollars $ in 2012. 

In the  case of  Morocco, the Moroccan exports of the creative  goods  reached  250 million US $ in 
2012 (+ 5,9 % on annual average since 2003) and are intended for Europe (87 %), for Africa (6 %), for 
America (3 %) and for Asia (3 %), against 788 million of imports (+9,5 %), from Europe (63 %), from 
Africa (1 %), from America (2 %) and from Asia (33 %), that is a 32 % cover rate against 48 % for all 
the national products. 88 % of these exports concern the creation / design (among which 45 % for  
interior design and 41 % for  fashion) against 57 % for imports. 

As for the Moroccan exports of creative services, they reached 198 million $ in 2011 against 48 million 
$ of imports. These exports affect at the level of 81 %   services  related to   advertising,   market 
studies and opinion poll and 19 % those relating to personal  and cultural services and leisure activities 
(in particular 16 % for the  audiovisual  and related services)  against respectively 37 %, 63 % and 59 % for  
imports. 

The Moroccan exports of services related to creative activities reached 378,5 million $  in 2011 (97 % 
for the computing and 3 % for the information) against 73,4 million $ of imports (82 % for the 
computing and 18 % for the information). As for  royalties  and license fees, they  significantly 
decreased since 2003 (25,3 % on annual average) to reach  1,9 million $    in 2012 in terms of export 
while their import grew by 7,7 % annually reaching  56,2 million $ in 2012. 

The Moroccan industrial establishments of creative economy achieve 5 % of the total turnover and use 
7 % of the total permanent employment of processing industries. 95 % of these establishments are 
concentrated in the regions of Casablanca-Settat (65 %), Tanger-Tetouan-Al Hoceima (12 %), Rabat-
Sale-Kenitra (9 %) and Fes Meknes (9 %). The Moroccan industries operating in the creation/design 
represent 65 % of the turnover and 67 % of the creative industries employment in 2013.  

The number of employees registered insured  under Morocco's National Social Security Fund grew by 
10 % for specialized, scientific and technical activities, 6 % for arts, shows  and entertaining activities 
and 7 % for the information and the communication between 2007 and 2014 (against +5 % for the 
total of the activities). Thus, these three activities count 6,4 % of all the employees and 11 % of the 
total registered payroll. This gap is due at the level of remuneration raised in these activities reaching  in 
2014 respectively 228, 231 and 246 dirhams per Man / day against 214 on average all activities 
considered. 

So, the creative economy plays an important role in terms of growth, employment, territorial inclusion, 
goods and services exchange. On this Base, the promotion of this sector could only contribute to the 
sustainable development of Morocco and to immortalize the values and the national heritage in their 

wealth and their diversity and to strengthen the immaterial capital of the country.  
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Introduction 

 
Beyond the terminological and normative screen which transcribes the perimeter of the creative 
economy, the role of the latter is unanimously recognized in terms of sustainable growth, employment,    
social and territorial inclusion, goods,   services and values exchange and   conservation of the 
fundamental and the heritage of the nation. On this basis, this study tackles the description of this 
sector by putting in contribution an international benchmark and data, so national as international, to 
draw outlines and estimate the potential to be promoted to protect its wealth and its diversity and to 
contribute to the cultural influence of the country and its contribution to the dialogue of civilizations in 
a world which needs it so much nowadays 

 

1. Perimeter of the creative economy 

 
The perimeter of the creative economy is differently perceived according to the bodies (WIPO, 
UNESCO, UNCTAD …). For pragmatic reasons, it will be necessary in this study to adopt the 
classification which would allow crossing at best the various information systems to have the 
just measure of this economy. 

 
 Graph 1: perimeter of the cultural and creative industries (according to David Throsby) 

 
 Source " report on the creative economy 2013: to widen the ways of the local development ", United Nations / 

UNDP / UNESCO, 2013. 

 
It is, in particular, about adopting the approach of UNCTAD which suits, in several respects, to 
surrounding areas of other international bodies by making a distinction between goods and services, on 
one side, and the direct perimeters related to the creative activities. 
 
 
1« Report on the creative economy on 2013: to Widen the ways of the local development", United Nations/UNDP/UNESCO, on 2013 
1  See secondary 1 for certain classifications. 

 
  Table 1: groups of products of the creative economy according to UNCTAD  
  

Code Product’s designation 

CER001 Total creative economy 
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CER002 Handicraft 

CER009 Carpet 

CER010 Articles for ceremonies and celebrations 

CER011 Others 

CER012 Articles in paper 

CER013  Basketwork 

CER014 Weaved articles  

CER003 Audio visuals 

CER015 Films 

CER016 CD, DVD, cassettes 

CER004 Creation / Design 

CER017 Architecture 

CER018 Fashion 

CER019 Glassworks 

CER020 Interior design 

CER021 Jewellery 

CER022 Toys 

CER005 New media 

CER023 Recorded Media 

CER024 Video games 

CER006 Performing arts 

CER025 Musical instruments   

CER026 Printed music 

CER007 Edition / Publication 

CER027 Books 

CER028 Newspapers 

CER029 Other printed matter 

CER008 Visual Arts 

CER030 Antiquities 

CER031 Painting 

CER032 Photography 

CER033 Sculpture 
Source : CNUCED. 

 
The creative services involve: 
 

 Advertising, market studies and the opinion poll  

  Services of architecture, engineering and techniques · Research and development 

 Personal, cultural services and those related to leisure activities 
 

 Audio-visual and related services 

  Other Personal and cultural services and those related to  leisure activities  

 
And this besides the services related to the computing and the information, and to royalties and 
license fees 
2. Importance of the creative economy for the foreign trade 
 
The world exports of the creative goods and services reached 537, 2 billion US dollars in 2012, 
increasing by 8, 7 % on annual average compared with 2003. However, a reduction was registered in 
the period of 2008-2012 (-4, 6 % only on annual average) because of the important reduction of the 
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world exports of the creative services (-27, 7 % on annual average in the period 2008-2012 +3, 2 % for 
the goods). The latter represent 32 % of the world exports of  creative goods and services. 

 Table 2: export of creative goods and services in the World 
(In millions of US dollars) 

 2003 2008 2012 Growth Structure 

2003-2007 2008-2012 2003-2012 2003-2007 2008-2012 2003-2012 

Goods 223795 417285 473791 13,0% 3,2% 8,7% 67% 69% 68% 

Services 96987 231946 63419 19,7% -27,7% -4,6% 33% 31% 32% 

Total 320783 649231 537211 15,1% -4,6% 5,9% 100% 100% 100% 

Source : CNUCED. 

 
60 % of the world exports of the creative goods affect the creation / design (in particular 21 % for 
jewelry, 15 % for   interior design and 15 % for fashion. As for the exports of creative services, they 
concentrate at the level of 49 % in the personal and cultural services and in those relating to the leisure 
activities. 

 
 Graph 2: structure of the world exports of   
creative  goods  by groups of products in 
2012 

 Graph 3: structure of the world exports of   
creative services by groups in 2012 

  
Source : UNCTAD 

 
 
The Moroccan exports of  creative goods reached 250 million US dollars in 2012 (increasing by 5,9 % 
on annual average  compared with  2003, intended for Europe (87 %), for Africa (6 %), for America (3 
%) and for Asia (3 %), against 788 million US dollars in terms of imports (increasing by 9,5 % on 
annual average  compared with  2003 , from Europe (63 %), from Africa (1 %), from America (2 %) 
and from Asia (33 %), that is a 32 % cover rate only against 48 % for all the national products. 
3 http://unctadstat.unctad.org/wds/ReportFolders/reportFolders.aspx?IF_ActivePath=P,10 
4 Data UNCTAD for 2003-2006 and estimations DEPF on the basis of the data of the OC and the list(naming) of UNCTAD  (see secondary 2) for 

2007-2011http: // unctadstat.unctad.org/wds/ReportFolders / reportFolders.aspx? IF Active Path =P, 10 
5 To note a more important deceleration of the imports (2,1 %) with regard to(compared with) the exports (5,9 %) in 2008-2012. 
 
88 % of the Moroccan exports of the creative goods affect the creation/design (in particular 45 % for 
interior design and 41 % for fashion), intended for Europe (52 %), for Africa (32 %), for Asia (13 %) 
and for America (2 %), against 57 % for  imports, from Europe (61 %), from Africa (1 %), from Asia 
(38 %) and from America (0 %). 

 
 Graph 4: structure  of the  creative  goods 
exchange  of Morocco by groups of 
products in 2012 

 Graph 5: structure   of  the creative  goods 
exchange  of  Morocco by products in 2012 
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 Source: estimations DEPF on the basis of the data of the OC and the list of UNCTAD 

  
As for the Moroccan exports of creative services, they reached 198 million US dollars in 2011 against 
48 million US dollars in terms of imports that is a 413 % coverage rate. The Moroccan exports of the 
creative services concern at the level of 81 % the services relating to the advertising, the market studies 
and the opinion poll and 19 % those related to the personal, cultural services and those related to the 
leisure activities (in particular 16 % for the audio-visual and related services) against respectively 37 %, 
63 % and 59 % for the imports. 

 
Graph 6: structure of the creative services exchange of Morocco by groups in 2011  

 

 
Source : CNUCED 

 
 
6 Data UNCTAD for 2003-2006 and estimations DEPF on the basis of the data of the OC and the list of UNCTAD (see secondary 2) for 
2007-2011http://unctadstat.unctad.org/wds/ReportFolders/reportFolders.aspx? IF_ActivePath=P, 10 
7 http://unctadstat.unctad.org/wds/ReportFolders/reportFolders.aspx?IF_ActivePath=P,10 
8 http://unctadstat.unctad.org/wds/ReportFolders/reportFolders.aspx?IF_ActivePath=P,10 

 
Besides, the Moroccan exports of services related to the creative activities reached 378,5 million US 
dollars in 2011 (97 % for the computing and 3 % for the information) against 73,4 million US dollars in 
terms of imports (82 % for the computing and 18 % for the information) . As for royalties and license 
fees, they sharply declined since 2003 (-25, 3 % on annual average) to reach 1, 9 million US dollars in 
2012 in terms of export while their import grew by 7, 7 % annually to reach 56, 2 million US dollars in 
2012. 
 

Graph 7: evolution of royalties and license fees of Morocco (in million US dollars) 
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                       Source: CNUCED 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
9 http://unctadstat.unctad.org/wds/ReportFolders/reportFolders.aspx?IF_ActivePath=P,10 
3 Importance of the creative industries 
 
 
 In 2012, the cultural and creative industries represent 4,2% of the GDP(Gross Domestic Product) of 
Europe, with 535,9 billion Euros of income, and employ 7 million people, that is to say  3,3 % of the 
working population of the European Union being, so, the 3rd employer behind the sectors of   
construction and  catering . In France, the cultural and creative industries generated more than 83 
billion Euros of income and employed 1, 3 million people. These industries registered, besides, a 
growth (+1, 2 %) more important than that of the GDP and the global employment over the period 
2011-2013. 

 

The Moroccan industrial establishments operating in the activities related to the creative economy 

Boxed text 1: inventory of fixtures of the intellectual property 
 

 The number of patent applications addressed to the Moroccan Industrial and 
Commercial Property Office (OMPIC) reached 1096 in 2014 declining by 2 % 
compared with 2013, following the reduction by 7, 5 % of the patent registrations 
of invention of foreign origin.  

 1195 patents were published by the OMPIC in 2014 increasing by 26 % compared 
with 2013.  

  The deposits of Moroccan origin reached 353 in 2014 (universities (45 %), 
physical persons (30 %), companies (10 %) and research centers (9 %)), is an 
increase of 12 % with regard to 2013. 

 The number of patents of Moroccan origin published was 207 in 2014 against 743 
for patents to the nonresidents. 

 The deposit of the international patent applications of Moroccan origin according 
to the PCT system (Treaty of cooperation regarding patent) reached 59 demands 
in conformance with year 2014, that  is to say  an increase by 9 % with regard to 
2015. 
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generate a 17, 2 billion dirham turnover, that is to say 5 % of the total turnover of the processing 
industries. The turnover of the creative industries grew by 4, 3 % on annual average since 2000, that is 
to say for a pace lower than that of the processing industries globally (+6, 4 %). Besides, the creative 
industries employ a permanent staff of 38.953 people, that is to say 7 % of the total permanent 
employment of the processing industries, representing an average decrease of 1 % since 2000 against 
+1, 7 % for processing industries globally. 55 % of the Moroccan industrial establishments  operating 
in the activities concerning the creative economy with over 10 permanent jobs against 24 % of those 
having less than 5 permanent jobs. 

 

 Table 3: characteristics of the creative and industrial establishments in Morocco (Value in 
thousand dirhams) 

 2000 2013 

 Number 
of Estb. 

Turnover Permanent  
staff 

Number 
d'Estb. 

Turnover Permanent 
staff 

Handicraft 108 1087033 4905 52 521828 2396 

Audio visuals 11 167170 551 6 348142 604 

Creation / Design 586 5116437 27994 640 11101090 26145 

Registered Media   1 1360 15 3 70812 150 

Edition / Publication 482 3543994 10769 519 5153121 9658 

Creative industries   1188 9915994 44234 1220 17194993 38953 

 Source: estimations DEPF on the basis of the data of the industrial survey and the list of UNCTAD 
 
The Moroccan industries operating in the activities related to the creation / design represent 65 % of 
the turnover ) and 67 % of the employment   of the creative industries in 2013, that is to say respective  
gains of 13 points and 4 points  compared with  2000 and this after a steady growth of the  turnover by  
6,1%  and a reduction less important than other activities in terms of employment  (0,5 %). As for the 
Moroccan industries relating to the edition / publication, they realize 30 % of the turnover and 25 % of 
the creative industries employment in 2013, and that is to say, a loss of 6 points and a gain of 1 point 
respectively compared with 2000 and that is following a less important growth of the turnover by (+ 2, 
9 %) and a reduction less important than other activities in terms of employment (- 0,8 %). 
 

 
 
10«  The European cultural and creative sectors, the generators of growth ", Ernst *Young, in December, 2014. 
11«  Creation under tension: 2nd Panorama of the economy of the culture and the creation in France ", Ernst *Young, in 
October, 2015. 
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 Graph 8: structure of the characteristics of the creative industrial establishments of Morocco 
by groups of products in 2012 

 
 Source: estimations DEPF on the basis of the data of the industrial survey and the list  of UNCTAD. 

 

95 % of the Moroccan industrial establishments operating in the creative activities are concentrated in 
the regions of Casablanca-Settat (65 %), Tanger-Tetouan-Al Hoceima (12 %), Rabat-Sale-Kenitra (9 %) 
and Fes Meknes (9 %). 

Graph 9: the regional structure of the turnover of the creative industrial establishments of 
Morocco by groups of products in 2012  

 
 

Boxed text 1 : The national strategy of the handicraft dvelopment 
 
The handicraft sector employs 404.805 craftsmen in 2014, that is to say 3, 8% of the total occupied 
working population. Besides, the sector generates a 21, 8 billion dirhams turnover in 2014 and a 13, 1 
billion dirhams added value, that is to say 1, 6% of GDP. These results are partially owed to the 
implementation of the «2015 vision », which furthermore allowed the training of 30.000 laureates of 
handicraft professions, the organization of 10 430 days of in-service training for the benefit of 
craftsmen and the creation of 840 SME(small and medium-sized enterprises). A new strategy is being 
developed, having for objectives, on the horizon 2020, the realization of 235.000 additional jobs 
(against 63.422 between 2007 and 2014), of 46 billion dirhams of additional turnover (against 11, 4 
between 2007 and 2014) and the doubling of exports (16 % of the turnover in 2014). 
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 Source: estimations DEPF on the basis of the data of the industrial investigation and the list of UNCTAD. 

 

1. Dynamics of the workforce in creative activities 

 
The number of employees registered in the National Social Security Fund (CNSS) grew in three 
creative activities by 10 % for specialized, scientific and technical activities, by 6 % for arts, shows 
and entertaining activities and by 7% for information and communication, that is to say at levels 
superior to that of the total of the activities (+5 %) on annual average between 2007 and 2014. 
Thus, these three activities count respectively 115.163, 9 455 and 38.325 employees in 2014, that is 
to say a total of 6,4 % of  all the employees, all activities considered, strengthening  11 % of the 
registered payroll. This gap is due to the level of remuneration raised in these activities reaching in 
2014 respectively 228, 231 and 246 dirhams per Person / day against 214 on average all activities 
included. 

 Graph 10: evolution of the number of employees registered for certain creative activities in 
Morocco ( 2007-2014 ) 

 
 Source: estimations DEPF on the basis of the data of the National Social Security Fund. 

Boxed text 2 : The culture in the service of the development of cities: Zoom city of Rabat   
 

 Several programs and structuring projects were initiated simultaneously at the city of Rabat to put 
forward and protect its cultural heritage and use it as a way for the development of the city. This 
includes, in particular: 
 

 integrated Program of the development of the city of Rabat 2014-2018 « Rabat Ville Lumière, 
Capitale Marocaine de la Culture" with an investment envelope of 9,42 billion dirham launched in 
May, 2014 and which structuring projects are:    

  House of arts and culture launched in March, 2016 for a 200 million dirham investment.  

  Library of the national archives of the Kingdom of Morocco launched in March, 2016 for a total 
investment of 250 million dirhams. 

 "Wessal Bouregreg" Program with a financial budget of 8, 7 billion dirham launched in May, 2014. 
This includes the key projects relating to the cultural part which will be managed by the subsidiary 
“Bouregreg Cultures" of the "Agence pour l’Aménagement de la Vallée du Bouregreg" created in 
April, 2015. This concerns, in particular: 

  Big 1900-seat theater of Rabat that covers an area of 7 ha, with an investment of a 1, 68 billion 
dirhams, launched in October, 2014. 

 National museum of archaeology and Earth sciences with an area of 3, 5 ha for a 300 million dirham 
investment. 

 Mohamed VI museum of modern and contemporary art of a 200 million dirham investment 
launched in October, 2014.  
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5  Zoom on the film activity 

The cinema attendance experienced a downward trend (loss of about a million entries between 2009 

and 2014) but with a preservation of revenues around an average of 70 million dirhams. 

 

Table 4: evolution of the number of entries and box office receipts (2009-2014)  

 2009 2010 2011 2012 2013 2014 

Nombre d’entrées 2 638 707 2 535 829 2 248 542 2 011 294 1 792 533 1 643 647 

Recettes guichet en 
dirhams 

68 323 258 72 504 044 68 051 518 69 172 682 74 850 832 66 726 466 

 Source:   Film balance sheet in 2014, Moroccan Film Center. 

 

 In 2014, the national production concentrates 29 % entries and 24 % of recipes  for only 16 % of 

projected movies, that is to say the first yield per movie ( 362365 dirhams / movie) and this is true for 

more affordable  prices  (a 34-dirham average per entry for the national production against 49 for the 

American and 41 for the national average). Thus, since 2009, the national production realizes the best 

second performance in terms of recipes) (set apart in 2010 in favour of the Egyptian production). 

Graph 1: attendance and receipts structure 

 

 
Source:   Film balance sheet in 2014, Moroccan Film Center. . 

 

  

Similarly, the distribution of the DVD and VCD movies declined significantly to 854 -156 units 

in 2014 against about 5 million units in 2009. 

 

 

Table 1: Evolution of the distribution of movies in DVD and VCD (2009-2014)  
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 2009  2010  2011  2012  2013  2014  

Punched DVD Films    2 015 500 776 263 163 609 143 385 202 350 132 750 

Punched VCD  Films 2 960 691 2 449 103 1 664 000 1 128 000 791 658 721 356 

Source: Film balance sheet in 2014, Moroccan Film Center. 

   

 As for the delivered visas, cultural visas significantly improved against a preservation of the 

level of films visas and a reduction for broadcasting visas. 

 

 Table 6: evolution of the distribution of visas  delivered  by type  (2009-2014 ) 

 
Source: Film balance sheet in 2014, Moroccan Film Center. 

 

Besides, the foreign production showed an upward trend characterized in 2014 by an invested historical 

budget of 1, 17 billion dirham (45 % for full-length films and 55 % for television series) for 38 

productions. The American production concentrates 51 % of the total budget invested in 2014 against 

26 % for the English and 11 % for the French, that is to say a total part of 87 % for these three 

nationalities. Besides, the first two productions concentrate respectively 15 % ( a full-length film) and 

13 % (a television series) from the total  invested  budget. 

 

 

Table 2:   budget invested in Morocco by the foreign productions (In million dirhams) (2010-

2014) 

 

2010  2011 2012 2013 2014 

Amount of the 
budget  

140 98 313 221 1 166 

Source : Film production balance sheet 2014, Moroccan film center 

 

Beyond full-length films and television series, the total number of authorizations of granted shooting 

between 2010 and 2014 turns  around an annual average of about 1400 authorizations distributed in 

equal shares between national and foreign production. 

 

 

 Graph 12: number of shooting authorizations   granted   in 2014 by categories and nationalities 

2009 2010 2011 2012 2013 2014

Visas cinématographiques 150 135 194 137 152 137

Visas audiovisuels 426 3 165 3 173 1 356 441 275

Visas culturels 1 175 1 439 1 417 1 404 1 621 1 921

Total 1 751 4 739 4 784 2 897 2 214 2 333
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                                Source : Film production balance sheet 2014, Moroccan film center 

   

 To accompany this increasing activity, the Moroccan Film Center delivered on average 150 

professional ID cards per year between 2010 and 2014. 

 

Boxed text 3 :  Development of the media and film field 
 

Several reforms were introduced or are in  progress  to support the audiovisual sector, in 
particular, the activities concerning the public media service,  the progressive liberalization of 
the broadcasting, the structuring of the electronic press … There is good reason to note the 
contracts-programs linking the State to the SNRT, SOREAD-2M (promotion  of the national  
audiovisual  and film production in 2014 by the  broadcasting  of 21 television films, 8 TV shows, 4 live 
performances, 62 documentaries and 25  full-length films and the production or the coproduction of 5 TV shows, 
8 television films, 12 documentaries and 3 series of funny capsules) and the print media. 
 
 The support of the national film sector through the Moroccan Film Center raise annually to 
approximately 110 million dirhams (60 million dirhams for the production, 7 millions for the digitalization 
of cinemas and 27,5 millions for the organization of festivals and film demonstrations). Thus, 90 % of the 
park movie theater is digitized, about 20 full-length films are produced and 52 festivals and 
other film demonstrations are annually supported. 
 
Besides, and within the framework of the new model of the development of the Southern provinces, 15 million 
additional dirhams are assigned since January 2015 to the production of documentary movies relating to the culture, 
the history and the saharo-hassani space. The training and the vocational training are, also strengthened at the Higher 
institute of the broadcasting and the cinema sectors (ISMAC). 
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Conclusion 

 

Morocco improved in the course of the millenniums because of a rich and diversified cultural heritage 
fostered by a creativity which fertility was irrigated constantly by the confluence of various Berber, 
Arab-Andalusian, Muslim, Hebraic, African and euro-Mediterranean sensibilities. 

 

Beyond the standard framework which determines the perimeter of the creative economy, the role of 
the latter is unanimously recognized in terms of sustainable growth, employment,   social and territorial 
inclusion, goods exchange, services and values and heritage conservation. 

  

But it is also an inexhaustible source to boost its immaterial capital and strengthen the unwavering base 
which brings together its citizens around human and cultural values based on a self-confident 
multifaceted identity and open to the other whatever are the contingencies and the hazards. This 
heritage is and should be rightly protected, exploited in a long-lasting and enriching way for the 
sustainable development of the country. 

 

The consolidation of the cultural and creative industries (estimated at 4, 2 % of the GDP and 3, 3 % of 
the working population of the European Union in 2012) could only contribute effectively to the 
national GDP and to the employment. Indeed, the Moroccan industrial establishments operating in the 
activities related to the creative economy generate a 17, 2 billion dirham turnover, that is to say 5 % of 
the total turnover of processing industries and employ a permanent staff of 38 953 people, that is to say 
7 % of the total permanent employment of processing industries. These establishments are located in 
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the regions of Casablanca-Settat (65 %), Tanger-Tétouan-Al Hoceima (12 %), Rabat-Sale-Kenitra (9 %) 
and Fes Meknes (9 %). 

Thus, the creative economy plays an important role in terms of growth, employment, social and 
territorial inclusion, goods exchange,   services and values, and the conservation of the fundamentals 
and the heritage of our country. 

On this basis, the promotion of this sector could only contribute to the sustainable development of 
Morocco and to the sustainability of the values and the national heritage in their wealth, their diversity 
and their opening to sharing and exchange. 
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Appendix 

 

 Appendix 1: classification of the creative activities according to four bodies 
  WIPO  approach   DCMS approach  UNESCO approach   OCDE  approach 

 Press and literature  Edition  Books and press  Books  

Music, production  Music  Performing arts  Live  

 - theatre, operas   (Music, Dance, Theatre,  shows  

   Other performing arts)   

Moving pictures and  Cinema and video  Audio, audiovisuel  
 
Audiovisual 

Cultural video  And audiovisual  et multimedia (film,   

Industries   radio, television, video, 
multimedia  
Sound recording  

Production 
Radio and télévision  Recording and discs 

   Visual arts 

   architectural 

    heritage 

 Softwares and data Videogames and  Videogames  

    Leisure Software    
Photography  Live performance    

  (Dance, theatre,    
  circus, festivals,    
  entertainment   
Other 
creation 
sectors  

    
  Visual arts and 
graphics  

Arts and antiques 
market  

Visual arts  
Musical instruments  

 Artistic 
Craftmanship  

  Artistic Craftmanship 

Design  Design  

Fashion  Fashion 

 Advertising   Advertising  Advertising  

 Architecture  Architecture  Architecture  

 Economic 
activities 
relating to 
creativity 

 
Cultural heritage   Cultural heritage 

 

   (museums,    (museums,     
    Archeological sites 

and others) 
Archeological sites and   

    others)   

  

  

Software & Computer 
Services 

Software & 
Computer 
Services 

Software & Computer 
Services 

 

     
Source : «the creative industries in Morocco », UNESCO, 2009. 
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